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Founded in 1920, NAIGAI has a 
rich history in sock making, provid-
ing high-quality products that are 
notably more comfortable, durable, 
and higher performing than those 
manufactured by its competitors.

Speaking to NAIGAI president 
Kenji Imaizumi, it is easy to sense 
his passion for his company’s prod-
ucts and how they can make a true 
difference in the world. 

Through innovation and R&D,  
carried out at the state-of-the-art 
NAIGAI Lab, the company is devel-
oping products aimed at making us-
ers’ lives better, including products 
specifically designed for women, the 
elderly, and people with disabilities.

“Our company’s primary policy 
has always been to prioritize qual-
ity. This policy has been upheld 
for the entire 100 years of our 
establishment,” says Mr. Imaizumi. 
“Our goal is to provide value that 
exceeds customer expectations.”

Turning to the technical aspects 
that ensure the superior quality of 
NAIGAI’s socks: “We have focused 
on the comfort of the rubber in-
serted into the sock and achieved 
this comfort by combining natural 
and synthetic rubber. Natural rub-

ber is soft but lacks durability, while 
synthetic rubber offers durability, 
but is not as soft and leaves marks 
on the skin,” says the president.

“It took considerable time to de-
velop the technique to successfully 
blend the two materials, and we 
eventually achieved it. Other apparel 
normally uses spandex, which can 
cause discomfort and leave marks 
on your skin. In comparison, NAI-
GAI products are soft and durable.” 

He adds: “Our founder’s goal 
was to develop an ideal rubber 
yarn that combines the best quali-
ties of both materials, leading to 
the creation of our NDX product.”

One of NAIGAI’s latest product 
innovations, ‘SUASiC’ has been 
billed as “as the sock you don’t 
wear”, providing odor resistance, 
slip resistance and incredible com-
fort for those requiring the sockless 

look. ‘SUASiC’ was designed to ad-
dress the concerns of women who 
wear pumps and sandals in the 
summer, explains the president.

“When they wear pumps or san-
dals barefoot, their feet would be-
come sticky, slip, or could possibly 
even get hurt. It could also dam-
age their shoes. ‘SUASiC’ doesn’t 
slide around in the shoe, provid-
ing a solution to issues such as 
friction and blisters. The gripping 
capability of the fabric on the foot 
prevents any sliding and eliminates 
the discomfort that many people 
complain of. We are currently de-
veloping it for men also.”

The development of products 
such as SUASiC serves as testa-
ment to NAIGAI’s commitment to 
solving customer issues. And that 
includes more complex issues en-
countered by particular customer 
groups with special needs, such as 
the elderly, people with disabilities 
and pregnant women. 

With Japan’s population ag-
ing rapidly, NAIGAI has placed 
particular focus on the elderly, 
who often encounter problems 
such as foot pain, joint pain, hip 
pain, or swelling feet.  In response, 
NAIGAI is focusing on develop-
ing socks and services to address 
these specific issues. 

As people with disabilities have 
similar concerns as the elderly, the 
company has also focused on prod-
ucts for this customer segment 
also, such as its “Socks for Every-
one”（みんなのくつした） brand.

When it comes to Femtech, 
NAIGAI has developed innova-
tive products such as “TOTONO” 
to address issues faced by women 
at different stages of life, with a 
focus on improving blood flow. 
For example, one of its products 
utilizes a terahertz artificial ore 
called TERAX, which is known 
for its trillion times-per-second 
far infrared molecular vibrations. 

“We grind this mineral rock and 
print it onto the sock. This pro-
motes blood circulation and blood 
flow throughout the body and in-
creases body temperature at the 
extremities.” explains Mr. Imaizumi. 
“Utilizing this artificial mineral en-
ables the creation of vibrations 
that positively impact blood flow 
and other water substances in the 
body. By promoting blood circula-
tion, this helps protect the body 
from becoming cold and fatigued.”

With such innovative products, 
Mr. Imaizumi sees NAIGAI as 
much more than a sock manufac-
turer, but a “Leg Solutions Com-
pany”. His aim now is to bring 
these solutions to millions more 
customers worldwide. 

“We want to resolve the issues 
and concerns people have with 
their legs and feet worldwide. 
It’s part of our rebranding effort. 
We are already supplying Asia, 
America and Europe, including 
socks under several brands.”

NAIGAI develops high-quality socks that help solve issues which concern the elderly, pregnant women, and 
people with disabilities.

‘Socks for Everyone’: NAIGAI’s mission as a ‘Leg Solutions Company’

www.naigai.co.jp/en

“We want to resolve 
the issues and concerns 
people have with their 
legs and feet worldwide.”

Kenji Imaizumi,  
President, NAIGAI Co., Ltd. TOTONO with TERAX printing
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Specializing in acrylic sheets 
and polyester buttons, century-
old Japanese company, Kanase, 
boasts a fully integrated manu-
facturing process to craft its 
world-class products from res-
in materials created in-house.

Kanase ’s  acryl ic  sheets , 
known as ‘dream plastic’, have 
a range of applications. “They’re 
used for products such as 
aquariums, displays, sign boards 
and furniture,” says the com-
pany’s president and CEO, Seido 
Kanaya. “Different customers 
have different ways of using 

them. We tailor our products 
according to their needs.” 

While Kanase is in competition 
with giants such as Mitsubishi 
Chemical, Kuraray and Sumitomo 
Chemical in the acrylic sheets 
market, the fi rm’s smaller 
size actually gives it cer-
tain advantages over 
such companies, 
Mr. Kanaya 
says. For 
example, 
it can of-
fer a more 
personalized, 
more  f lex ib le , 
speedier service.

“For instance, if a customer 
needs 10 acrylic sheets urgently, 
I can call the head of the factory 
to change production immediately 

and fi nish the order in one 
night, before shipping 

the next day,” he 
explains. “Cus-
tomers can re-

ceive their orders 
in two days. If they 

call bigger companies, 
they may be able to get the 

same products – but they will 
receive them a month later. There 
is a big difference in delivery time.”

Kanase’s button business, the 
company’s founding activity, is 

currently the less profitable of 
the manufacturer’s two main 
areas of expertise. However, a 
commitment to giving back to 
society fuels Kanase’s deter-
mination to preserve its long-
standing tradition of making 
high-quality buttons. 

“Our most important social 
responsibility is to keep our em-
ployees’ jobs,” Mr. Kanaya says. 
“This is the reason why I have 
been very patient.”

Since being founded as a 
specialist button maker in 
1919, Kanase has also estab-
lished itself as a go-to manu-
facturer of acrylic sheets.

‘Dream plastic’ experts offering fast and flexible service
“We are highly 
recognized at home 
and abroad for top-level 
quality and advanced 
technology.”

Seido Kanaya, 
President & CEO, 
Kanase Inc.

www.kanase.co.jp/en.html
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A specialized manufacturer of 
socks and legwear fi rst estab-
lished in 1968, Tabio Corporation 
now boasts some 241 stores in 
Japan alone as well as another 
32 worldwide.

Company president Katsuhiro 
Ochi is adamant that the key to 
the fi rm’s success lies in its com-
mitment to its products: “Our 
competitors pursue the growth 

of revenue through mass produc-
tion; we have always pursued 
quality over every-
thing else.”

The fi rm’s much-
loved  footba l l 
socks are a good 
example here, en-
joying widespread 
popularity despite 
being made by a 
sock maker, rather 
than a sports spe-
cialty brand. 

Looking to the future, e-com-
merce will have a crucial role to 

play as the com-
pany continues 
to grow. Mr. Ochi 
again: “We have 
made a decision 
that future ex-
pansion will come 
through online 
shopping. When 
we fi nd a particu-
lar country that 
has good sales 

through e-commerce, we will ex-
pand in that country by opening 
a few physical shop locations.”

With existing stores in the UK, 
France and China, the company’s 
latest target is the U.S. market, 
a move that could see its sales 
fi gures increase by more than the 
13% already recorded in 2022. The 
company’s main goal is to ensure 
comfortable feet throughout the 
world, stresses Mr. Ochi.

“Having comfortable feet is an 
important factor in leading a happy 
life. We would like to ‘Step Beyond’ 
to make people’s feet comfortable 
around the world with our ‘Sock 
Enthusiastic’ temperament as a 
driving force.”

Socks 
with the 
Thinnest 

Lamé 
in the 

WorldTabio Corporation has 
been supplying ultimate-
comfort and long-lasting 
socks to the Japanese 
market for decades and is 
now looking to expand.

The sock enthusiasts taking one
foot forward in global markets

Tabio Sports® Soccer/
Football Socks

Tabio Store at GINZA SIX in Tokyo

“By maintaining a 
high level of quality, 
we have been able to 
grow our reputation 
for high-quality socks 
and legwear.” 

Katsuhiro Ochi, 
President, Tabio Corporation


